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I ABOUT THE LA VALETTE MARATHON

MALTA’S MOST
SCENIC RUN.

Malta's coastal route from Sliema to Birgu is a perfect
combination of natural and cultural beauty, making it a
must-run for anyone looking for an awe-inspiring
marathon route.

The route provides a stunning view of the Mediterranean
Sea and its pristine waters, as well as the historical
architecture of the surrounding towns and cities.

Runners get to experience the diverse culture of Malta as
they pass through various landmarks around Malta.
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I ABOUT THE LA VALETTE MARATHON

THE ROUTES

] Half Marathon

Start
Sliema {_
Marathon

etta -- - -- Half Marathon & Walkathon

s / VITTORIOSA
\"{Finish

Paola

~~ Cospicua

Tarxien



I ABOUT THE LA VALETTE MARATHON

CREATING REAL
CONNECTIONS
BETWEEN BRANDS
AND PEOPLE

OUR MISSION

Our mission is to inspire, challenge, and empower runners to
push their limits and achieve their personal best in a safe and
supportive environment. We strive to foster a sense of
community, camaraderie, & sportsmanship among participants,
volunteers, and spectators. Through our marathon, we aim to
promote physical and mental wellness. We believe that every
runner has the potential to cross the finish line, and we are
committed to helping them reach their goals.

OUR VISION

We give our sponsors maximum exposure
through exclusive brand activations
and strategic marketing initiatives. Our
commitment to delivering a seamless
and unforgettable race day experience
makes us the ultimate partner for both
runners and sponsors alike.




I ABOUT THE LA VALETTE MARATHON

WHY SPONSOR A
RUNNING EVENT?

Running is a personal engagement activity. Runners get

personally involved in the event unlike most other events
where they are mere spectators in the stands. This leads to
a better engagement with the brand.

Running leads to the participants getting a sense of victory. Brands associating themselves with moments of
exhilaration have stronger emotional connect and recall value. Most large events have a year round engagement
program with their participants. At the minimum there is a 6 month engagement cycle starting from the ‘
announcement of registrations and ending at timing certificates and photos.

Sponsoring a running event is a publicly desirable activity. Besides a public health aspect it carries with it cues of social /
engagement with the target community. It thus fosters better brand image when compared to alternatives of g )
sponsoring elite sports that are often exclusive of the spectators.

Running lends itself to media coverage. While on the one hand there is the high drama of fast finish of the lead pack

there are thousands of human stories of accomplishment and valour that can be interwoven into the narrative of the

coverage. Who doesn't like a good inspirational story? All this leads to better coverage for the sponsors.



I OUR EVENTS

INSPIRED
PERFORMANCE.

€4 stunning Scenic route
€4 Richin history, running through UNESCO World heritage sites
u Malta’s first Internationally AIMs Recognised Marathon

€4 42km|21km | Relay teams | Walkathon



B FEMALE: 49%
B MALE: 51%

B otHER: 0%

2025 STATISTICS

PHOTOS UPLOADED:

27,364

COMMENTS

585

OUR NUMBERS

15% 16%

8%
4%

18-24 25-34 35-44 45-54

4%
9%

17% 17%

5%

4%

OVER HALF A MILLION

583,035 BRAND IMPRESSIONS

All photos that were published using leading recognition

IKES: technology

5,700 a All Photos contained Sponsor Brands



SPONSORSHIP
PACKAGES




THE TITLE SPONSOR FOR THE LA VALETTE

TITLE SPONSOR MARATHON WILL BENEFIT FROM THE FOLLOWING

v Title of event incl. Main logo on all SM, v  Items included in Goody Bag

posts, photos, website, and all media

releases v Flyer included in Goody Bag
v' Brand Placement at Registration v Logo placement on Finish Gantry Header
v' Logo on Bespoke Medal & Lanyard v' Logo placement on Finish Gantry Sides
v' Logo on Event Poster v X10 Free Entries to the Event (Full or Half)
v' 50m from start exclusive branding v' X2 Free Half Relay Team Entries
v 50m from finish exclusive branding v" Front logo as title sponsor on bespoke

technical tee
v' Branding placement at last Tkm
v' Mention in all press/ ads
v' Branding placement at Start
v' Coupon Code/ Discount on Newsletter

v' Option to have Promoters at Start & Finish (Database of 10k)
v' 6 ads in photo Album v Clickable Link on Newsletter
v' 1 Header Banner Ad on website v' Logo on event Video on closing slide

35 ooo v Prominent logo on post event photos in all v' Branding on Podium
, € v' photo points v' Branding on Finish Backdrop

v' Large Logo on Sponsors Page on Website
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CHAMPION
SR I @

20,000
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Logo on Bespoke Medal & Lanyard
Medal Back Engraving

Logo on Event Poster

Branding placement at Start

Branding Placement at Finish incl. x1 Tent/
Gazebo

Option to have Promoters at Start & Finish
4 ads in photo Album
x2 Side Banner ADS on website

Medium Logo on Post Event Photos in x6
Photo Points

Medium Logo on Sponsors Page on
Website

Items included in Goody Bag
Flyer included in Goody Bag

Logo placement on Finish Gantry Sides

THE CHAMPION SPONSOR FOR THE LA VALETTE
MARATHON WILL BENEFIT FROM THE FOLLOWING

v' X5 Free Entries to the Event (Full or Half)
v' X1 Free Half Relay Team Entries

v' Logo Placement on Tshirt

v' Mention in Press Article - Announcement

v' Coupon Code/ Discount on Newsletter
(Database of 10k)

v Clickable Link on Newsletter
v' Logo on event Video on closing slide

v' Branding on Finish Backdrop



TeECHNICAL
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Brand Placement at Registration
Registration location

Logo on Event Poster

Branding placement at Start

Branding Placement at Finish incl. x1 Tent/
Gazebo

Option to have Promoters at Start & Finish
4 ads in photo Album
x2 Side Banner ADS on website

Medium Logo on Post Event Photos in x6
Photo Points

Medium Logo on Sponsors Page on
Website

Iltems included in Goody Bag
Flyer included in Goody Bag

Logo placement on Finish Gantry Sides

THE TECHNICAL SPONSOR FOR THE LA VALETTE
MARATHON WILL BENEFIT FROM THE FOLLOWING

v' X5 Free Entries to the Event (Full or Half)
v' X1 Free Half Relay Team Entries

v' Logo Placement on Tshirt

v' Mention in Press Article - Announcement

v' Coupon Code/ Discount on Newsletter
(Database of 10k)

v Clickable Link on Newsletter
v' Logo on event Video on closing slide

v' Branding on Finish Backdrop



THE PRO SPONSOR FOR THE LA VALETTE
PRO SPONSOKR MARATHON WILL BENEFIT FROM THE FOLLOWING

v' Logo on Event Poster

v' Branding placement at Start

v' 2 ads in photo Alboum

v’ X2 Side Banner ADS on website

v Medium Logo on Post Event Photos in x4 Photo Points
v Medium Logo on Sponsors Page on Website

v Items included in Goody Bag

v Flyer included in Goody Bag

v' Logo placement on Finish Gantry Sides

v x3 Free Entries to the Event (Full or Half)

v' Logo Placement on Tshirt

v' Coupon Code/ Discount on Newsletter (Database of 10k)

1 o ooo v' Clickable Link on Newsletter
, € v' Logo on event Video on closing slide

v' Branding on Finish Backdrop

SPONSORSHIP FEE




THE AMATEUR SPONSOR FOR THE LA VALETTE
AMATEUR MARATHON WILL BENEFIT FROM THE FOLLOWING

D PONSEOR

v' Branding placement at Start

v' X1 Side Banner ADS on website

v' Logo on Bottom Banner on Poster

v Small Logo on Sponsors Page on Website
v Items included in Goody Bag

v Flyer included in Goody Bag

v' Logo placement on Finish Gantry Sides

v' Logo Placement on Tshirt

v Branding Tkm away from finish

v Coupon Code/ Discount on Newsletter (Database of 10k)
v Clickable Link on Newsletter

v' Logo on event Video on closing slide

5 ooo v' Branding on Finish Backdrop
? s

SPONSORSHIP FEE




THE ROOKIE SPONSOR FOR THE LA VALLETTE
ROOKIE MARATHON WILL BENEFIT FROM THE FOLLOWING

SPONSOR

v' Logo on Bottom Banner on Poster

v Small Logo on Post Event Photos in x2 Photo Points
v Small Logo on Sponsors Page on Website

v Items included in Goody Bag

v' Flyer included in Goody Bag

v' Logo placement on Finish Gantry Sides

v' Logo Placement on Tshirt

v' Branding 2km away from finish

v Clickable Link on Newsletter

v' Logo on event Video on closing slide

v' Branding on Finish Backdrop

,000.
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WwWww. lavalettemaratnon com
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